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OUR PROFILE

This graphic manual presents the visual profile for Trux AB.
Our basic graphic rules have value when we all follow
them. That's why we have taken the time to create rules
that are easy to learn and easy to follow.

A consistent, uniform profile signals professionalism
and suggests respect. Thanks to the power of increased
recognition, the synergy effects will be highly apparent
and lead to us being treated with a more positive attitude
by our customers.

Another positive effect from a uniform profile is an
improvement in cost-efficiency and facilitation of market
communication. By following the guidelines established,
together we can create a clearer profile for Trux AB.

Itis important that you read all this material carefully
and assimilate the entire content. Graphic rules should
be seen as a tool for creating the image of a strong,
successful company. They form the basis for our brand
communication.

Good luck!
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LOGO

Our logo consists of a trade name written in a
specially-designed font. The intermutual ratio
may not be changed. It must be regarded as
a complete unit and may never appear in any
variant other than that shown below.

Below is the shaded version in CMYK.
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FREE ZONE

There must always be a free zone around the
logo to distinguish it from other elements such
as images, texts and headlines and to provide
margins for printing.

The minimum free zone is measured
based on a relative measurement —X— taken
from the horizontal bar of the 'T".

1X

1X
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c 0 I. 0 u R Logo in four-colour (CMYK)
APPLICATION

The logo is available in three colour combi-
nations: four-colour blue, Pantone blue and
black.
Here, the approved colour combinations
are shown against a white background.
Assign priority to blue logo.

Logo in Pantone 2955 Logo in black and white

®
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FOUR-COLOUR
PRINTING cmvi

The logo is only available in monochrome
variant, and this is used in both positive and
negative designs. Please note that the text

must always be white, regardless of back-
ground colour. Below are various examples of
colour combinations.

/.

Blue logo against a white background

A

®

TEIX

Blue logo against a black background

Blue logo against a pale-coloured background

Blue logo against a blue background




MONOCHROME-
COLOUR PRINTING

The logo is available in one-colour variant:
Pantone blue and black and white. These
should be used for simpler printing.

LSS AN

Blue logo against a white background

/Y
L Sld o AN

Black logo against a white background

GRAPHIC GUIDELINES FOR TRUX AB

Here are some examples of approved colour
combinations.

Y /<774

Blue logo against a blue background

Black logo against a black background
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OUTLINE

In some situations, it is impossible to use the The outline version can be printed in blue, black or

shaded version of our logo. For that reason, we white. The blue logo must be prioritised.

have produced an outline version. This is an Please note that the text must, as far as possible,
adaptation that can be used in various contexts, be white, regardless of background colour. Below

such as textile printing, die-stamping or engraving. ~ are some approved examples.

Blue outline against a white background Black outline against a pale-coloured background.

Black outline against a white background White outline against a black background
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COLOURS

Trux’s basic colour is blue. In addition, there are two
selected complementary colours for background,
plates and for texts, such as the payoff. The colours are
used in stages of 25, 50, 75 and 100%. The colour
numbers are indicated on the colour samples below.

BASIC COLOUR:

PANTONE: 2955
CMYK: 100-45-0-40
RGB: 0-60-105
HTML: 003C69
NCS: S 4550-R90B

100%

RED COMPLEMENTARY COLOUR: YELLOW COMPLEMENTARY COLOUR:

PANTONE: 199 PANTONE: 123
CMYK: 0-100-60-0 CMYK: 0-25-100-0
RGB: 208-16-58 RGB: 253-200-47
HTML: DO103A HTML: FDC82F
NCS: S 1080-R NCS: S 0570-Y10R

100% 25% 100% 75% 50% 25%
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TYPOGRAPHY

All printed material from and for TRUX must be
set/written using Helvetica and Times.

Helvetica Inserat is a condensed typeface and
is always used in headlines.

Helvetica Neue is used in introductions and
shorter texts.

Times New Roman is an easy-to-read typeface
with serifs that we use in long body texts and
introductions.

ABCDEahcde123453

Helvetica Inserat / Medium

ABCDEabcde12345

Helvetica Neue / 37Thin Condensed

ABCDEabcde12345

Helvetica Neue / 37 Thin Light Condensed

ABCDEahcde12345

Helvetica Neue / 77 Bold Condensed

ABCDEabcde12345

Helvetica Neue / 77 Bold Condensed Italic

ABCDEabcdel2345

Times New Roman / Regular

ABCDEabcdel2345

Times New Roman / Regular Italic

ABCDEabcdel12345

Times New Roman / Bold

ABCDEabcdel 2345

Times New Roman / Bold Italic
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LOGO FILES

Logo files are available in vectorised EPS and The_following logos are

PNG format for printing and the web, available for printing:
The logo must always be blue or black. The _

colour codes alongside highlight the logo’s colour. Logo in four-colour

The name of the files is described below. B tux_BLUE_CMYK.eps

Logo in Pantone
M trux_BLUE_PMS.eps

Logo in black and white

§trux BI_UE CI\/IYK eps B trux_BLACK_GREY.eps

Logo as Outline

Logo Logo Colour File M trux_OUTLINE_BLUE eps
C‘B"L"U“E“ Sg;i;“: ;“g’;;t:; B trux_OUTLINE_BLACK.eps
WHITE  ©  PMS PNG trux_OUTLINE_WHITE.eps

BLACK E GREY

The following logo is
available for the web:

M trux_BLUE.png
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WHEN DO WE USE THE PAYOFF?

In order for us all to act in the same way and
look after the brand, there are also rules for
how we use our logo together with the payoff:
Always in the frontline.

When should we use the payoff?
When should we not use the payoff?

One general rule is that it may not be used where
it will remain long after it has been applied, for
instance, a window sign. Nor should the payoff
be used in emblems, screen printing, embroidery
or any other application where there is a risk of it
being too small to be seen.

The payoff must be used in advertising,
brochures, leaflets, campaign posters, on the
web and in all office printing, as well as in the
signature in e-mall,

It is extremely important, for the care of our
brand, that we all observe these restrictions.

When we transmit a message, we must do
it with a unified front line.

If in doubt, contact the Trux marketing
department centrally for advice and tips.



GRAPHIC GUIDELINES FOR TRUX AB

LOGO WITH PAYOFF

The payoff consists of a specially-adapted
typeface. The logo and payoff must be regarded
as a single unit and may never appear in any
variant other than that shown below. Their
intermutual ratio may not be changed.

®
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FREE ZONE/PAYOFF

There should always be a free zone around the
logo to distinguish it from other elements such
as images, texts and headlines and to provide
margins for printing.

The minimum free zone is measured based
on a relative measurement —X— taken from the

horizontal bar of the T",
M

1X

AV
< Aluays i the frontline




FOUR-COLOUR
PRINTING/PAYOFF

The colour of the payoff may be changed to suit
the application. Below are some examples of
approved colour combinations.
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Vi ar X

AW{ i the ﬁm/;‘ﬁfw

Logo with blue payoff against white background

Trerx

A/Wag/.r e the ﬁmﬁ’ifw

Logo with white payoff against black background

YOt ar X

A/azzy.r wthe ﬁm/;%'zw

Logo with red payoff against pale-coloured background

UM
Always in the frontline

Logo with yellow payoff against dark-coloured background
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MONOCHROME-COLOUR
PRINTING/PAYOFF

The logo is available in two colour combinations: Here are some examples of approved colour
Pantone blue and black and white. These should combinations.
be used for simpler printing.

® ®
A/wzy; L'ft/tﬁ&ﬁontﬁfw A/w»g/.r z'mtﬁ&ﬁmtﬁn&

Blue logo with blue payoff against white background Blue logo with blue payoff against white background

% &A ®

LSl e AN

plarys inthe frontline | RO I,

Black logo with black payoff against white background. Black logo with white payoff against black background
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LOGO FILES/PAYOFF
The following are available

The logo files are available in vectorised lllustrator for printing:
EPS format for printing and in png for the web. Logo with payoff in four-colour
The logo is alw lue or black. However, the
ayoff iacr)wgt?e Su?edaixrlwsvzﬁgui cbolc?urs ?hee c%llour | T EYBiELUE ANl ps
pay | W trux_payoffRED_CMYK.eps

COdeTSH alongsidefh;]ghgl?ht Ithe CO'QE; of th|e payoff, trux_payoffYELLOW_CMYK.eps
e name of the files is described below. trux_payoffWHITE_CMYK eps

Logo with payoff in Pantone

J[rUX payOﬁBLUE CMYK GDS B trux_payoffBLUE_PMS.eps

trux_payoffWHITE_PMS.eps

Logo with payoff Payolt S‘;‘S"t(;‘;; mmt Logo with payoff in black and white
I B B trux_payoffBLACK_GREY.eps
YEFEEgW - GREY trux_payoffWHITE_GREY.eps

The following are available
for the web:

B trux_payoffBLUE.png

B trux_payoffRED.png
trux_payoffYELLOW.png
trux_payoffWHITE.png
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IMAGE ADVERTISEMENTS

Advertisements are an important part of Trux’s heading, image, text and affiliation. As far as
outward image. As far as possible, they should be possible, the background should be black.
upright and be based on a basic pattern of 4 parts: It can be effective to highlight the heading

DU VET ALDRIG VAD
DU KAN PA

90868 .
o &

Bli siiker pa trux.se. Dér kan du bygga din nya Truxbil.
Den blir sékert snyggare ocksal

Véilkommen| !
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TRUX AB  Norrkamsta industriomrade | 827 31 Ljusdal | Tel 0651-76 85 80 | info@trux.se | www.trux.se
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using one or more of the complementary colours.
And our "pipe” is best placed between the logo and
address. See example below.

DET SKJULT |
KOMMER OPP |
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TOPP REDSKAP
MED TOPP UTSTYR!

& e

Trux viltfangere og lysramper i aluminium til de
fleste typer lastebiler.

Trux original - for din egen og kjoretayets sikkerhet.




ANY QUESTIONS?

Do you need help in your work of profiling our products?
— Contact us in the Trux marketing department.
We are happy to offer advice and tips on practical use of our graphic profile.

Tel.: +46 (0)651-76 85 80 | E-mail: info@trux.se
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